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as News Subjects
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1. Only 24% of the people interviewed, 
heard, seen or read about in the news 
are female.  



%  Women and Men in Major Topics   



VOICE
Function as News Sources

2. Women have achieved near parity as 
givers of popular opinion. Yet, less than 1 
out of every 5 experts is female.
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Reporters and presenters 

3. Overall, news stories by female 
reporters are considerably fewer than 
news stories by male reporters.



Gender stereotyping
4. News stories 

by female 
reporters are 
almost twice as 
likely to 
challenge 
gender 
stereotypes 
than stories by 
male reporters: 
11% v/s 6%

5. News stories by female reporters have considerably 
more female news subjects than stories by male 
reporters: 26% compared to 19%
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²ƻƳŜƴΩǎ ŎŜƴǘǊŀƭƛǘȅ ƛƴ ƴŜǿǎ

6. Only 16% of all stories focus specifically 
on women. 



Issues of special concern

7. An analysis of coverage on selected 
issues of special concern to women 
shows such issues receive scant news 
media attention.

% of stories that highlight

1. Poverty 

2. Gender-based violence 

3. Peace 
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8. Almost one 
half (48%) of all 
news stories 
reinforce 
gender 
stereotypes, 
while only 8% 
of news stories 
challenge 
stereotypes. 



Gender (in)equality

9. Only 12% of news stories highlight 
issues of gender equality or inequality. 



Identity, policy

10. Women are five times as likely (19%) 
as men (4%) to be identified by their 
family status. 

11. Only 9% of news stories mention 
gender equality policies or human and 
ǿƻƳŜƴΩǎ ǊƛƎƘǘǎ ƭŜƎŀƭ ƛƴǎǘǊǳƳŜƴǘǎΦ



The GMMP & Social Change

ÅLevel 1 ςProcess

ïCultivating active media audiences

ïBuilding community ςsolidarity within and 
beyond borders

ïCatalyzing self-reflection in media 
practitioners

ÅLevel 2 ςFindings

ïBuilding critical media consumers

ïInforming media house policies 

ïTransforming media practice



Bangladesh

The GMMP 
experience is one 
of solidarity, of 
working together 
to change this 
world. Many of
the monitors feel the same way..they 
have come to understand gender in the 
media in a way they never had before.

-Gitiara Nasreen, University of Dhaka



Guatemala

El equipo es una mezcla maravillosa de 
académicas, representantes de la 
sociedad civil, profesionales de los medios, 
veteranas y jóvenes, gente de las zonas 
urbanas y rurales, de diferentes grupos 
lingüísticos y étnicos.Es el equipo de 
monitoreo más fuerte que hemos juntado 
hasta ahora.

-Dennis Smith (CEDEPCA), 

miembro, comité organizador



RD du Congo

Je me sens utile à 
l'humanité en 
général et à la 
nation Congolaise
en particulier car par cette exercice , je 
participe modestement à l'effort de 
tous les pays participants pour la 
construction d'un monde tout 
équitable. 

- Freddy Bujitu Kabamba, Moniteur 



Guyana

it was truly an eye-opening experience to 
ΧǊŜŀƭƛȊŜ ǘƘŀǘ ǿƻƳŜƴ ǊŜŀƭƭȅ ŀǊŜ ǎƘǳǘ ƻǳǘ 
ŦǊƻƳ ǘƘŜ ƴŜǿǎΣ ŜȄŎŜǇǘ ǿƘŜƴ ǿŜΩǊŜ 
victims...I intend to spread the much 
ƴŜŜŘŜŘ ŀǿŀǊŜƴŜǎǎΦ ΧǘƘŜǊŜ ŀǊŜ ǎƻ Ƴŀƴȅ 
missed opportunities at gender balance. 
This experience really has me fired up.

- Iana, Artists in Direct Support 



Congo Brazzaville

Les médias sont au 
service des 
hommes et les 
femmes sont

très faibles, alors que ce sont les femmes 
qui sont les plus nombreuses dans le pays 
Ŝǘ ǉǳƛ ƭŜ Ŧƻƴǘ ǾƛǾǊŜΣ ǎǳǊǘƻǳǘ Řŀƴǎ ƭΩƛƴŦƻǊƳŜƭ 
et les campagnes.

-Edouard Adzotsa, Secrétaire général du 

syndicat des journalistes, Afrique Centrale



Ethiopia

We hope 
what we 
are going 
to say 
about the
representation of gender in the media will 
be taken seriously by media managers. 

-Abebech Wolde, Ethiopian 

Media Womenôs Association



The GMMP is about something far greater 
than the media in any one country.It is 
democracy in action, civil society making 
their voices heard, and best of all it 
reminds us of our humanity as it is done 
not for profit but for positive change. 

- William Bird, Media Monitoring 

Africa, South Africa
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